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2014~2015年
日本螺絲產業狀況 
文 / 一般社團法人  日本螺絲工業協會   專務理事　大磯　義和

前言 
本文將概覽2014年至2015年7月為止日本螺絲產業的狀

況。首先我們來看看日本經濟大環境的變化，日本經濟在結構

上面臨的課題已浮出了檯面。2014年，日本經濟由於政府的量

化寬鬆(QE)、脫離通貨緊縮、經濟復甦這三大政策支柱，引發

了股價走高、日幣貶值、美金走高、貿易收入赤字等等問題。雖

然政府透過規模達1兆日幣的減稅措施以及規模5兆日幣的經

濟對策，期望在背後支援生產設備的更新、促進設備投資以及

提高基本工資，但仍脫離不了國內產業的景氣低迷。

接著我們再來看看2015年的日本經濟，這一年的經濟仍

持續傾向個人消費的低迷、內需的縮小、出口走低的趨勢，一

般的看法認為要走上這條真正的經濟復甦之路相當困難。屋

漏偏逢連夜雨，這時再加上新興國景氣放緩且出現泡沫化的

跡象，日本經濟的復甦似乎並不容易。

2014年日本螺絲產業狀況
汽車業是對螺絲需求最大的產業，四輪車(小客車、卡車

與巴士)在2014全年的國內合計產量為9,774,558台，是前一年

同期(9,630,181台)的1.015倍。表1列出四輪車的生產台數。

表1、2014年四輪車的生產台數 單位：台

月 小客車 卡車 巴士 合計

1~12月 8,277,070 1,357,654 139,834 9,774,558

前一年同期 8,189,323 1,308,177 132,681 9,630,181

對前一年同
期的比率 (%) 101.1 103.8 105.4 101.5

接著我們再看看住宅動工的戶數，2013年住宅動工在消費

稅調高之前受到大眾消費需求大幅增加的影響，但到了2014年

動工的住宅戶數整體少了約10%。2014年的戶數若與沒有受到

消費稅影響的2012年相比，則增加了1.1%。表2列出新住宅的

動工數。

表2、2014年的新設住宅動工數 單位：戶

月 總計
自有
住宅

出租房
住宿
配給

分售
住房

1~12月 892,261 285,270 362,141 7,372 237,428

前一年同期 987,254 352,841 369,993 5,272 259,148

對前一年同期
的比率 (%) 90.4 80.5 97.9 139.8 91.6

需要用到機床工具的金屬產品、一般機械、汽車、電動機

械的景氣都出現了復甦的傾向，因此2014年的接單總額伴隨內

外需的增加，比前一期成長了35%。表3列出了機床工具的接單

表現。

表3、2014年機床工具的接單總額 單位：
百萬日幣

月  內需 外需 接單總額

1~12月 496,391 1,013,006 1,509,397

前一年同期 400,803 716,246 1,117,049

對前一年同期
的比率 (%) 123.8 141.4 135.1

對螺絲有需求的主要產業之景氣狀況若排除掉機床工

具，則與前一年持平或比前一年減少。本協會推算，反映出此

傾向的日本螺絲產業在2014全年的產出量約達294萬噸，比前

一年增加了2%，在金額方面則達8,440億日幣，僅比前一年微

幅增加了2.1%。表4列出2014年為止的產量變動；表5列出出口

量的變動；表6列出進口量的變動。

2015年的日本螺絲產業 
2015年日本螺絲的總產量仍無法斷定是否能與前一年度

的總產量持平，原因是目前仍會受到需求者動向的影響。
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預測四輪車的產量在2015年會因為國內需求的低迷而落在500萬台(預測產量

將為前一年度的0.946倍)，雖然海外產量預測會超越1,700萬台，但若是看1至7月的

生產表現則狀況相當嚴峻，合計5,492,780台(為前一年度的0.921倍)。2015年1至7月

的新住宅動工數合計只比前一年度增加了2%，未來的前景嚴峻，無法確保全年是否

能達到90萬戶。機床工具方面則預測外需會增加，2015年1至7月的接單金額會達到

921,097百萬日幣(為前一年金額的1.141倍)。這樣的起伏都看在客戶的眼中，因此本

協會目前期許能確保今年的總產量能與前一年持平。(編按：2015全年日本扣件的統

計數據將在2016年春季公布。)

累計本協會推算的2015上半年速報值，螺絲生產量達1,427,411頓，生產額達

41,738,319萬日幣，比前一年度減少了約莫幾個百分比。

【 專訪 】 
義大利扣件批發商
協會理事長
Gian Marco Dalpane

成立於1976年的義大利扣件批發商
協會(UDIB)是由一群義大利扣件批發廠
商所組成。協會成立的宗旨是整合協調

扣件批發商之間的關係及義大利國內和

國際製造商的交流。協會組成成員都是

在扣件(例如螺帽、螺栓和類似產品)批
發領域有相關活動和專業的自然人、獨

資行號和商業公司。協會希望可以促進

會員間的密切關係，並提供技術和法規

支援，藉此以一致的方式解決產業內企

業所遭遇的難題。

義大利最重要的扣件市場在汽車領

域。的確，該市場領域一直以來都主導

著義大利甚或是歐洲所有製造商的營收

表現。過去一年來，這方面的交易量呈

現可觀的成長，並協助義大利經濟擺脫

之前延續很久的經濟危機糾纏。甚至，

義大利市場對國外競爭者來說相當具有

挑戰性，因為它偏好雖然價格高但安全

性高的產品，而非低價但相對高風險的

產品。這項特徵比起反傾銷措施的實施

還更能讓義大利製造商免受外部競爭

侵擾。

基於此理由，我們建議業界朋友應

該改善自身技術水平並提升產能至更專

業領域。以低價為競爭取向的扣件市場

已非義大利企業所需要，因為已經有越

來越多來自東方的扣件企業直接地分食

這塊大餅。這樣的轉變讓義大利製造商

和批發商有更大的可能將銷售拓展至與

歐洲生產平台有直接相關的市場區域。

持續地供應某一部件給義大利或歐洲

車廠安裝使用，意謂會有更多來自其他

國家也對相同部件有需求的訂單源源

不絕而來。全球市場上的利基正逐漸一

點一滴地消失，創造出更多改善和態度

修正的空間成為義大利扣件業者的努
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表6、螺絲進口量  螺絲出口數量(千噸) 螺絲出口金額(億)
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Udib (Unione Distributori Italiani Bulloneria, i.e. Italian Fasteners distributor Association)   is an 
association of Italian companies specialised in the distribution of fasteners founded in 1976. The 
purpose of the Association is to regulate and standardise the relations among fastener distributors 
and between these and national and international manufacturers. The association is made up of 
natural persons, sole proprietorships, and commercial companies whose main activity and 
specialisation is the distribution of fasteners (nuts and bolts and similar items). UDIB aims at 
promoting relations among the members and provide technical and regulatory support, thereby 
solving the problems encountered by the companies of this sector in a uniÞed manner.

The most important Italian Fastener market is the automotive one. Surely this market is Leading 
the turnover of the Italian but also of all the european manufacturers. During this last year the 
volumes has been growing sensibly and this is helping the Italian economy to exit from the 
longlasting crises period. Furthermore this market is difÞcult to la Bulloneria Emiliana srl attacked 
by foreign competitors due to its own connected risks that let prefer an higher price but safe part 
than a cheaper but risky item. 
This characteristic has saved the Italian productions from the external attacks more than the anti 
dumping duty application. 
For this reason we suggest to our associate to improve their technical aknowledges and to spread 
their capacity always to more specialized Þelds: the low price fastener market is not an Italian 
business anymore, because always more eastern company have directly absorbed that spaces.
These improvements are giving to the Italian manufacturers and distributors, the possibility to 
spread their sales to those markets that are directly connected to the european productive 
platforms. Frequently to place a part on an Italian or european car model, means to have requests 
automatically incoming from many different countries where the same part is secondarly Þxed.
Niches in a global market are diasappearing one by one, Leaving space to the improvements and 
the Real attitude. The Real challenge is to be ready and present as a small company in a local 
market giving the service that only big organizations can grant: the power of the global together to 
the presence of the local, we are going to a "glocal" FASTENERS market.
Surely the Volkswagen scandal has stopped the expectations of our whole market that was just 
waiting to be once again recognized as the only World leader, but I think that this problem, even if 
joint to the lower chinese economy expected increase, will not block the market so strongly pushed 
by a positive economic period after so many dark and difÞcult years in a row. It is also a matter of 
Þgures: the Italian economy has passed 9 crises and decreasing years, even for the more 
pessimist manager, this period MUST be balanced with an opposite sign ! 
So for the next year 2016, I expect to return to growing turnovers for almost all our associates and 
generally for all the Italian Fastener players. 
I suggest to my colleagues to try to connect one each other, possibly sharing their positive attitudes 
with the aim of better catch this growing "highspeed train" that can really make the difference in the 
next 5 year market positioning. 
So I'd like to end this interview with this sentence for the next 2016: global share, local invest and 
prepare to grow, in two words "GLOCAL GROWING".

Gian Marco Dalpane 
Udib President 
Italian Distributor Fasteners Association
Owner and General Manager of
La Bulloneria Emiliana srl and
SAPPINO Srl 
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【 專訪 】
義大利扣件製造商
協會理事長 
Sergio Pirovano

力方向。真正的挑戰是，做好準備讓自

身成為一間在當地市場規模雖小，但同

樣也能提供原本只有大企業才可提供的

服務，這就是所謂的：「放眼全球、深耕

當地」，我們正往這樣的扣件市場方向

發展。

當然福斯汽車最近的醜聞讓我們原

先對整個市場能再次成為全球唯一領

航者的期望再次落空，不過我認為這個

問題，加上中國經濟成長比預期放緩，

並不會大幅度拖累市場，因為在經歷過

那麼年的市場黯淡艱困期後，市場目前

仍是呈現正向發展。這也可以從相關數

據看出義大利經濟安然度過9次市場危
機和衰退年，即使是最悲觀的經理人

也認為，目前市場還是處於相對平衡的

狀態！

因此對於接下來的2016年，我預期
幾乎可以看到所有會員朋友和義大利扣

件廠商的營收都會出現成長。我建議業

界朋友應該試著去建立更多交流管道，

盡可能地以正面的態度並趕上這個在

五年內可能會出現不同市場定位的高速

變化。因此我想要以一句話替2016的發
展做為此文章的結尾：與世界共享、投

Udib (Unione Distributori Italiani Bulloneria, i.e. Italian Fasteners distributor Association)   is an 
association of Italian companies specialised in the distribution of fasteners founded in 1976. The 
purpose of the Association is to regulate and standardise the relations among fastener distributors 
and between these and national and international manufacturers. The association is made up of 
natural persons, sole proprietorships, and commercial companies whose main activity and 
specialisation is the distribution of fasteners (nuts and bolts and similar items). UDIB aims at 
promoting relations among the members and provide technical and regulatory support, thereby 
solving the problems encountered by the companies of this sector in a uniÞed manner.

The most important Italian Fastener market is the automotive one. Surely this market is Leading 
the turnover of the Italian but also of all the european manufacturers. During this last year the 
volumes has been growing sensibly and this is helping the Italian economy to exit from the 
longlasting crises period. Furthermore this market is difÞcult to la Bulloneria Emiliana srl attacked 
by foreign competitors due to its own connected risks that let prefer an higher price but safe part 
than a cheaper but risky item. 
This characteristic has saved the Italian productions from the external attacks more than the anti 
dumping duty application. 
For this reason we suggest to our associate to improve their technical aknowledges and to spread 
their capacity always to more specialized Þelds: the low price fastener market is not an Italian 
business anymore, because always more eastern company have directly absorbed that spaces.
These improvements are giving to the Italian manufacturers and distributors, the possibility to 
spread their sales to those markets that are directly connected to the european productive 
platforms. Frequently to place a part on an Italian or european car model, means to have requests 
automatically incoming from many different countries where the same part is secondarly Þxed.
Niches in a global market are diasappearing one by one, Leaving space to the improvements and 
the Real attitude. The Real challenge is to be ready and present as a small company in a local 
market giving the service that only big organizations can grant: the power of the global together to 
the presence of the local, we are going to a "glocal" FASTENERS market.
Surely the Volkswagen scandal has stopped the expectations of our whole market that was just 
waiting to be once again recognized as the only World leader, but I think that this problem, even if 
joint to the lower chinese economy expected increase, will not block the market so strongly pushed 
by a positive economic period after so many dark and difÞcult years in a row. It is also a matter of 
Þgures: the Italian economy has passed 9 crises and decreasing years, even for the more 
pessimist manager, this period MUST be balanced with an opposite sign ! 
So for the next year 2016, I expect to return to growing turnovers for almost all our associates and 
generally for all the Italian Fastener players. 
I suggest to my colleagues to try to connect one each other, possibly sharing their positive attitudes 
with the aim of better catch this growing "highspeed train" that can really make the difference in the 
next 5 year market positioning. 
So I'd like to end this interview with this sentence for the next 2016: global share, local invest and 
prepare to grow, in two words "GLOCAL GROWING".

Gian Marco Dalpane 
Udib President 
Italian Distributor Fasteners Association
Owner and General Manager of
La Bulloneria Emiliana srl and
SAPPINO Srl 

資在地化並時時刻刻準備成長，也就是

「具全球視野的在地化成長」。

Unione
Produttori Italiani
Viteria e Bulloneria

Italian Association of Fasteners Manufacturers

Member of EiFi
EUROPEAN INDUSTRIAL FASTENERS INSTITUTE

ORE 9.00 REGISTRAZIONE DEI PARTECIPANTI

ORE 9.45 IL BENVENUTO DEL PRESIDENTE

SERGIO PIROVANO, PRESIDENTE DELLA UPIVEB E MEMBRO DEL

COMITATO DI PRESIDENZA DELL’EUROPEAN INDUSTRIAL FASTENERS

INSTITUTE (EIFI)

ORE 9.50 “NAVIGARE IN TEMPO DI CRISI”
GUIDO CORBETTA, DIRETTORE DELLA SCUOLA SUPERIORE UNIVERSI-
TARIA BOCCONI (BOCCONI GRADUATE SCHOOL) E DOCENTE SENIOR

DELL’AREA STRATEGIA DELLA SDA BOCCONI

ORE 10.15         “CARATTERISTICHE MECCANICHE DEGLI ELEMENTI DI COLLEGAMENTO”
SANTE COSTA, PRESIDENTE DELLA SOTTOCOMMISSIONE UNI U2404
“ELEMENTI DI COLLEGAMENTO” 

ORE 10.30 “LA FASE RECESSIVA NEL MERCATO DEI FASTENERS”
PAOLO POZZI, RESPONSABILE COMITATO TECNICO UPIVEB
E PRESIDENTE DEL GRUPPO AUTOMOTIVE DELL’EUROPEAN INDUSTRIAL

FASTENERS INSTITUTE (EIFI)

ORE 10.45 QUESITI DA PARTE DEI PARTECIPANTI

ORE 11.00 PAUSA CAFFÈ

“L’ATTUALE ANDAMENTO ECONOMICO

E LE RIPERCUSSIONI NEL MONDO DEI FASTENERS”

19 FEBBRAIO 2009, GRAND HOTEL VILLA TORRETTA, SESTO S. GIOVANNI (MI)

PROGRAMMA

義大利扣件製造商協會 (英文簡稱
UPIVEB)1961年11月28日於米蘭成立。該
協會為非營利組織，並由義大利主要扣

件製造商所組成。目前協會約有40位會
員，這些會員約佔義大利扣件領域業務

量的70%。他們生產CN編碼為7318的所
有扣件產品品項。 

在目前全球化市場的框架下，我認

為，為了要達到大家追求「發展、環保、

社會福利」的共同目標，競爭必須是公

平和具建設性。今日扣件產品最重要的

使用和應用領域為汽車和建築產業。義

大利製的扣件也在全世界廣被使用，尤

其是歐洲、亞洲、美國和南美。          

 在過去幾年來，義大利扣件製造商
持續符合客戶要求和需求。這些客戶也

邀請其義大利供應商跟隨他們在全球進

行投資生產。因此，義大利扣件產業也

竭盡所能地去符合近期的市場要求。義

大利扣件製造商可以倚賴國內汽車和引

擎長久下來的發展基礎，且協會會員也

可以發展研發部門，因為他們的目標在

進一步改善和升級提供至這些產業領域

的產品。 

所有義大利扣件製造商對於其他

65%沒有汽車產業發展的市場皆有深入
了解，並透過升級及使技術符合市場發

展現況，並嘗試去符合他們的要求。在

義大利，我們持續地生產和批發高品質

產品。因此，我們最特別的特徵就是客

戶會持續地要求我們提供的產品是符合

特定標準的。

作為協會理事長，我對於協會會員

和整個扣件產業鏈在系統構想開發和針

對保護員工、生活等共同目標上態度相

當開放，目的在於提升這個我們已經投

入相當心血所建構出的產業能夠成長且

變得更加茁壯。 

我們成功度過2009年讓整個業界
產生許多災難和失序的經濟危機。很自

然地，在風暴肆虐後天氣將再度轉晴，

目前機械的運作又開始步上軌道了。我

認為說2014年經濟呈現增長而2015年
幾乎毫無表現的說法是不正確的。依我

看，全球扣件製造商的全新挑戰受到許

多因素影響，像是可能會導致未來發展

超乎我們原先預期的移民議題。因此，

我們必須準備好解決目前我們所身處市

場上相關經濟和社會震盪。 

扣件是許多產品組裝所需要的必需

品，就如同麵包、米食及其他每日餵養

千千萬萬人口的產品一樣。全球市場、

競爭和競爭能力已使扣件生產和批發廠

商的結構產生非常重大的改變，並使其

表現、產品和服務都有明顯改善。當有

公平競爭時就能驅使人們發揮與生俱來

的競爭力。義大利市場也已經受到這些

改變的影響。 

扣件產業文化必須成長且必須創

造出目標，提升各大洲一致發展的建設

性對話。漫無目的的發展政策只會在全

球產生負面結果。想想看人類對這個地

球已經造成多少汙染。因此，我認為我

們應該考慮扣件產業在全球目標的諧和

性，尤其要注意避免在全球我們有相關

產業活動的區域創造出更多社會和經濟

災難。 

如各位所知，今年九月我們舉辦了

一場主題為「挑戰未來」的扣件世界大

會，這也是首場只專注在扣件的全球性

集會，效果也比預期得好。會議到尾聲

時參與者也可獲得許多關於業界動態

和市場的重要資訊。我們目前也在規劃

相關產業、財務和有關政治的全新資料

和溝通計畫，並希望2016年能夠再次舉
辦。 
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